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Accelerate Price Optimization Package (POP)
The Accelerate Price Optimization Package helps you set up a Segmentation / Optimized Deal guidance 
model in the Pricefx Optimization module. You can run the complete Segmentation/Optimization process 
and view the results in the included Optimization Realization Dashboard.

Price Optimization Configuration
Basic Analysis Dashboard
Segmentation Model
Optimization Realization Dashboard
POP v0.1 Limitations
Archive of Documentation (POP)

Price Optimization Configuration
This section is intended for Configuration Engineers to guide them through package deployment and 
features setup and to provide technical documentation. 

Price Optimization Deployment

Price Optimization Deployment

The easiest way to deploy Price Optimization Package to a partition is via PlatformManager:

Access PlatformManager at   and log in using your account or O365.https://platform.pricefx.com/
Follow the steps described in the   to deploy Sales Insights Package.PlatformManager documentation
Log into the partition, add a calculated field named GrossMarginPercentage to Transaction 
Datamart. Sample expression: IF(Revenue < 0.01, -999, Margin/Revenue)
Follow the steps described in the   to deploy Price Optimization PlatformManager documentation
Package.

Basic Analysis Dashboard
Basic Analysis Dashboard is a tool for pricing scientists which helps them choose among possible 
segmentation levels.

Basic Analysis Dashboard Configuration

Dashboard content is configured by the following parameters:
Datamart with Transaction Data
AP Called POP_AdvancedConfiguration
User Input in InputConfigurator

https://pricefx.atlassian.net/wiki/spaces/ACCDEV/pages/3922722836
https://platform.pricefx.com/
https://pricefx.atlassian.net/wiki/display/PM/How+to+Deploy+Accelerator+Package
https://pricefx.atlassian.net/wiki/spaces/PM/pages/3871637612/How+to+Deploy+Accelerator+Package
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Datamart with Transaction Data

Below fields are used in Basic Analysis Dashboard:

Product ID
Product Name
Product Group
Customer ID
Customer Name
Customer Class
Customer Type
Invoice Price
Quantity
Pricing Date
Pricing Date Week
Pricing Date Month
Pricing Date Quarter
Pricing Date Year
(Gross) Margin
(Gross) Margin Percentage
Sales Channel Discount (optional)
Promotion Discount (optional)
Competitor Discount (optional)
Volume Discount (optional)
Customer Negotiated Discount (optional)

Please keep in mind that only proper data is needed, there is no need to match name/label with POP’s 
predefined names. Mapping Datamart fields to the dashboard is done in the next step.

AP Called POP_AdvancedConfiguration

Advanced Configuration (AP), set during deployment through PlatformManager, is used to map Datamart 
data to our internal names. Caution is recommended while editing any AP object.

Example of an AP:
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{
   "datamartName":"Standard_Sales_Data",
   "productId":"ProductId",
   "productName":"ProductName",
   "productGroup":"ProductGroup",
   "customerId":"CustomerId",
   "customerName":"name",
   "customerClass":"CustomerClass",
   "customerType":"CustomerType",
   "invoicePrice":"InvoicePrice",
   "quantity":"Quantity",
   "pricingDate":"PricingDate",
   "pricingDateWeek":"PricingDateWeek",
   "pricingDateMonth":"PricingDateMonth",
   "pricingDateQuarter":"PricingDateQuarter",
   "pricingDateYear":"PricingDateYear",
   "grossMargin":"GrossMargin",
   "grossMarginPct":"GrossMarginPct",
   "salesChannelDiscount":"SalesChannelDiscounts",
   "promotionDiscount":"PromotionDiscount",
   "competitorDiscount":"CompetitorDiscount",
   "volumeDiscount":"VolumeDiscounts",
   "customerNegotiatedDiscount":"CustomerNegotiatedDiscount"
}

User Input in InputConfigurator

Data shown to a user will differ, depending on what has been set in InputConfigurator:
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Product(s) – Only transactions regarding products from this list will be taken into consideration. 
Empty means all.
Customer(s) – Only transactions regarding customers from this list will be taken into consideration. 
Empty means all.
Date From – Transaction before this date will be ignored.
Date To – Transaction after this date will be ignored.
Currency – In which currency values should be displayed. Remember that Datamart has already 
converted prices to the Datamart’s currency.
General Filter – Allows user to put any Filter on transactions.
Apply data cleansing filters – Creates four additional filters which are used to remove incorrect data.
Configure charts – Opens another configurator (with config per portlet). The string before semicolon 
“:” refers to the portlet name, the string after it refers to what is being set (Filter, Time Frame or 
Field).
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Portlets (Basic Analysis Dashboard)

Discount per Product Group and Customer
Trend Revenue and Margin
Customer Type Contribution
Revenue vs. Margin (by Customer)
Revenue vs. Margin (by Product)
Margin % Variation
Margin % Distribution
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Discount per Product Group and Customer

Trend Revenue and Margin

Customer Type Contribution

Revenue vs. Margin (by Customer)
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Revenue vs. Margin (by Product)

Margin % Variation

Margin % Distribution

Segmentation Model
Create PolicyRecords with Segments
Potential Forecast

Create PolicyRecords with Segments

Original Segmentation Model documentation has not yet been integrated to the Accelerator 
documentation. Please refer to the .Unity documentation

Potential Forecast

Potential Forecast is a set of calculations done as the last step of PO Segmentation model. It creates a 
new Datamart table which is an enhanced copy of the source Datamart. That Datamart is used later as a 
source for Optimization Realization Dashboard.

https://pricefx.atlassian.net/wiki/display/UNITY/Optimization
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Potential Forecast Configuration

All necessary logics and model type will be deployed together with PlatformManager. Please be aware 
that PO Segmentation is an old model which has recently been integrated into Accelerator. Ensure that 
there are no logics/model types present on the partition which would override the behavior of the 
Accelerator due to target dates.

When a manual change of the model type is needed, add another step (as the last one), with the 
Segmentation_PotentialForecast logic.

Three fields needs to be filled in the step:

These fields belong to the source Datamart:

Customer label – Customer’s name/label. Not to be confused with Customer ID. Used in Optimization 
Realization Dashboard in matrix portlets.
Product label – Product’s name/label. Not to be confused with Product ID. Used in Optimization 
Realization Dashboard in matrix portlets.
Transaction’s unique ID – Used in Potential Forecast calculation as primary key.

Potential Forecast Output

After running Potential Forecast, a new Datamart table should be created, named 
“OptimizationRealizationSource”. This table can be accessed at:

Model  Tables (Unity UI)
Model  Calculations  Tables (Classic UI)

Please keep in mind that it is not possible to check the “schema” of the table in Unity.

This table will have all source Datamart fields (except those marked as auxiliary), joined with data 
calculated from a mix of transactions and Policy Records:

PotentialForecast_RevenuePotential
PotentialForecast_MarginPotential
PotentialForecast_ProjectedMargin
PotentialForecast_TargetPrice
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PotentialForecast_SegmentId
PotentialForecast_ProjectedRevenue

Optimization Realization Dashboard
Optimization Realization Dashboard is set of portlets used to evaluate segmention process.

Optimization Realization Dashboard Configuration
Portlets (Optimization Realization Dashboard)

Optimization Realization Dashboard Configuration

PO Segmentation's Model Input
User Configuration

PO Segmentation's Model Input

Configuration of a model is persisted on a partition in the “Model Params $NameOfModel“ Price Parameter, 
after the segmentation has been done. Optimization Realization Dashboard uses this configuration to 
display proper values.

User Configuration

Data shown to users will differ, depending on what has been set in InputConfigurator:

Model name – Name of the model for which calculation has been done.
Date Period – For what time period the data should be aggregated.
Scenario – Which price scenario from POP_TargetPriceRealizationScenarios is being used.
Start Date – Transactions before this date will be ignored.
To Date – Transactions after this date will be ignored.
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Segment Level – Several portlets show data only for chosen segment.
Currency – In which currency values should be displayed. Remember that Datamart has already 
converted prices to its currency. Conversion from the model’s source to this currency is applied.
Generic filter – Allows you to put any Filter on transactions.
Dynamic list of filters – Allows you to choose which segment to analyze.

Portlets (Optimization Realization Dashboard)

Price Optimization Information
Historical Transaction Profit
Profit Potential
Historical vs. Projected Profit
Historical vs. Projected Revenue
Historical Transaction Revenue
Products Matrix
Customers Matrix

Price Optimization Information
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Historical Transaction Profit
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Profit Potential

Historical vs. Projected Profit

Historical vs. Projected Revenue
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Historical Transaction Revenue

Products Matrix

Customers Matrix
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1.  
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POP v0.1 Limitations
Deployment of Data Source needs to be done through the SIP package.
Gross Margin Percentage needs to be added as a calculated field manually after the SIP deployment.
Dashboards might be displayed only in Unity UI.
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